The Midwest and South provided similar profit-and-loss figures, but stations in the West were most likely to report making a
profit on news, and stations in the Northeast were least likely to report a profit and most likely to report a loss.

ED INFORMATION
OUT INSURANCE?

If your question is about insurance for space
shuttles, oil refineries, ships or planes,
we can't help.

But if it's about personal insurance, we can.,
When it comes to insuring automobiles,
homes, and small boats, we're the largest
in the business. We're also among the
biggest writers of individual life and health
insurance.

Next time you have a question about personal
insurance, call one of these numbers.

Siate Farm Insurance ‘ &
Home Office: Bloomington, lll. el
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(continued from p&zge 21) MI. Local news is important to Kennedy,
. . ho’s lived in Bear Lake all her life,

“If you would not want your 8-year-old child to hear it, 7} " 75 450 TG

don’t put it on the air.” WGH (FM, country) in Newport

_ News, VA, used to have a news director
minute newscasts a day: morning drive, Branson, MO. H news wasn’t profitable, ~and will have one again later this spring.
noon and 5 p.m. He does all of them said Summers, “I wouldn’t be here.” Budget is the problem, according to pro-
himself. “News makes good money,” They’ve been adding newscasts—local gram director Randy Brooks. “This is a
Brown said, and the audience “wants newscasts—io help separate them from music station,” said Brooks, “and news
more and more.” the out-of-town competition. is very peripheral.” Still, the station will

“Local news sets us apart from the “Most of the major contracts with hire another news director to handle
competition,” according to Mike advertisers include news sponsorships,” morning news, pay attention to the pub-
Summers, news director at KOMC (AM, according to Lisa Kennedy at WZTU
variety}) and KRZK (FM, country) in (FM, adult alternative rock) in Bear Lake, {continued on page 26)
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{continued from page 25)

“There will be a need for radio news because most
people get their news in the morning on the run from

radio.”

lic file, take care of PSAs and other
aspects of the job. The station does news
every half-hour from 6 to 9 a.m,—in 97-
second newscasts.

News director Don Robertson has
worked for four different owners during
his eight years at KMXZ (FM, adult
contemporary) and KKHG (FM, rock) in
Tucson, AZ. He said news makes money
there, and everything is sponsored. He
said the news has evolved over the years,

with less hard news and more entertain-
ment and features.

Valorie Mack isn’t sure whether news
makes money for WIBR. (FM, adult con-
temporary) in Wilmington, DE. It’s real-

Iy a music station, but “news is an -

important part of the whole service

- package.” She said there are Iots of com-

mercials in the news, and there will
“always be a demand for local news.
People want to know what’s going on.”

CUSTOM-DESIGNED SYSTEMS
|

"MONITOR LIFTS
Up to 1650 Ib. capacity and 13 second travel

CHROMA KEY AND ULTIMATTE

Chroma Blue/Green and Ultimatte colors

CHROMA KEY SCREEN LIFTS
45 Ib. capacity, 34" travel, 7 seconds .

MOTORIZED ROLLER SYSTEMS

From 3 to 24 feet in length

BACKGROUNDS, TEXTURES, SCREENS AND SCENICS

BACKGROUNDS
TELEVISION

PRQDUCTS DIVISION

310-973-8488

800-821-5796 =

SERVING THE NEEDS OF TELEVISION NEWS FOR OVER 20 YEARS
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Gil Daugherty is in his 21st year in
radio news, the last five at WLRS (FM,
adult contemporary) in Louisville, KY.
Daugherty said news makes money for
the station through sponsorships. The
station runs 90-second to two-minwte
newscasts starting at 5:30 aum., every
half-hour, through 8:30 a.m. “People
want to hear quick headlines,” said
Daugherty. The station evolved from tra-
ditional five-minute newscasts to a short-

er, “lighter, almost flippant approach,

sometimes irreverent.” The guideline,
according to Daugherty, is that “if you
would not want your 8 year-old child to
hear it, don’t put it on the air.”

“There will be a need for radio news
because most people get their news in
the morning on the run from radio,” said
Daugherty, and that will last until we
have a major change in our morning and
working lifestyle.

“You betcha! News is profitable,”
according to Mike West, news director at
KMTT (FM, adult alternative) in Seattle.
“We're highly salable.” Sponsorship
tags alone go for $25 to $50 each, and
the station sells four per hour from 5:30

to 10 a.m. “I think news is valuable, The’

baby boomers are interested in facts and
factoids—not in depth, but not rip ‘n

read.” West compares his news to USA-

Today, “like brain candy.” The biggest
change West said he’s seen is less news
in dayparts outside of morning drive. He
sees that as a mistake driven by consul-
tants and budget cutbacks.

“What we try to do is break even or
make a little profit” on news, according
to Bob Lipman. Lipman is news director
and part owner of WISV (AM, nostal-
gia), WNHV (AM, nostalgia), WHDQ.
(FM, classic rock) and WKXE (FM, soft
rock) in White River Junction, VT, and
Claremont, NH. “We want to be the

radio news leader in the market,”
according to Lipman, who feels they

accomplish that. “We know the role

news plays. Surveys fell us news is’

important in what people decide to listen
to, especially in the morning.” &
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